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It fosters connection while forcing us to change.» J.Haselmayer @
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EMIcnsltEllen @jerryhaselmayer «Technology is bringing us together in 
unprecedented ways.» «fosters connection while forcing us 2 change” @
MRAmrx #ISC20145 Jun from Twitter for iPhone retweeted by MRAmrx

jilledonahue How does Big Data and Empathy fit with your current 
strategy? Great question to keep in mind.@simonchadwick @
jerryhaselmayer #ISC2014 #mrx5 Jun from Twitter for iPhone

robertpmoran Worth reading as we talk about #bigdata and#privacy and 
research #isc2014 www.research-live.com/comscore-trac…
$14m/4011769.article

jilledonahue Empathy has the power of discontent that 
makes you want to do something. #ISC2014 #mrx5 
Jun from Twitter for iPhone

BorderlessXs #marketresearch is not just about markets. It›s about 
customers. It›s about people #ISC2014 @MRAmrx5 Jun from Twitter 
Web Client retweeted by MRAmrx

EMIcnsltEllen Simon Chadwick - «It›s not about markets. It›s about 
customers. It›s about people.» @MRAmrx #ISC2014!5 Jun from Twitter 
for iPhone retweeted by MRAmrx

jilledonahue @dan_roam thank you for a 
great session yesterday! #ISC2014 #mrx5 
Jun from Twitter for iPhone

mdaviskelly Great questions to start 
needed conversations in our 
industry #ISC2014

mdaviskelly Market research no longer about 
markets, its about people #ISC20145 
Jun from Twitter for Android retweeted by MRAmrx

robertpmoran Quick #isc2014 have u heard the 
definition of a data scientist? Answer: it›s a 
statistician with a 415 area code...5 
Jun from Twitter for iPhone

robertpmoran @simonchadwick argues that the 
key is data integration #isc20145 Jun from Twitter 
for iPhone

mdaviskelly In 2000, would you have believed you could carry 
1,000 cd›s in your pocket? #ISC20145 Jun from Twitter for 
Android retweeted by MRAmrx

mindyourbuzz Use long-term digital communities for high 
quality, organic #mrx insights right in the 
moment #ISC2014via @dub_research @EmergeSmarter

robertpmoran Always enjoy Simon›s thinking... @
MRAmrx#isc2014 t.co/kURXvaXthr5 Jun from iOS retweeted 
by MRAmrx

SSITweets Packed crowd @MRAmrx with 500+ for 
lunch.#ISC2014 #mrx t.co/w4WoIcyiDB5 Jun from Twitter 
Web Client retweeted by MRAmrx

ConsensusPoint Start with the WHY! Great advice from@
interstatebatts at @mramrx #ISC20145 Jun from Twitter for 
iPhone retweeted by MRAmrx
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SSITweets @MRAmrx - Dan Teeter from Nissan discusses how 
connectivity in cars came from market intelligence.#ISC2014 6 
Jun from Twitter Web Client retweeted by MRAmrx

Kimber313 Congrats to MRII for winning the 2014 MRA 
Impact Award. @MRAmrx #ISC2014 t.co/GUO9f9AM9d6 
Jun from Twitter for Android retweeted by MRAmrx

BValleyComs #ISC2014 Dan Teeter, Nissan: «The car is just one big 
category of device.» Phew! (Hello, future! ) @MRAmrx6 
Jun from Twitter for Android retweeted by MRAmrx

hfienberg MRA at Second City comedy club in 
Chicago for#ISC2014 #mrx t.co/KJxhDhqe6A6 
Jun from Vine - Make a Scene retweeted by MRAmrx

BostonYankeeFan Thank you @MRAmrx for putting on a great conference. Sorry I 
have to miss the final day but looking forward to next year. #ISC20145 
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Brandtrust Roberto Cymrot & @Brandtrust Change the way you think 
about how people think @MRAmrx #ISC2014t.co/FB6ukCaPE95 
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hfienberg So long Chicago, and thanks for all the fish. 
Or something. #isc2014 #mrx6 Jun from Twitter for 
iPhone retweeted by MRAmrx

 mdaviskelly Heart, mind & soul all involved when a 
consumer is passionate about your brand #ISC2014  
6 Jun from Twitter for Android
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